
10 STEPS TO TWITTER 

1. SET UP YOUR ACCOUNT ON TWITTER.COM AND CREATE YOUR PROFILE 
You can download the ‘Twitter’ app from the App Store (for iPhone/iPad users) or Google Play 
(for Android users). Upload a profile picture, background photo, add your real name, add your 
location, add a link to your website/LinkedIn/research profile, add a short ‘bio’, select your theme 
colour. Remember, your ‘handle’ is your username e.g. @RheumatologyUK. 

2. SEND YOUR FIRST TWEET 
Tweets can contain photos, videos, GIFs (animated pictures), polls, links and up to 280 
characters of text (including emoticons J).  

3. FOLLOW PEOPLE ON TWITTER 
Search for people and organisations you would like to follow. When you find their account, click 
or press ‘Follow’. You’ll then see everything that they post on your ‘feed’. 

4. SENDING @MESSAGES 
@messages are used to reply to or mention another user(s) on Twitter. The ‘backward arrow’ 
button is used to reply, and mentions can be added in a Tweet by typing @, followed by the 
user’s handle e.g. @EMEUNET. 

5. RETWEETING 
Retweeting is a great way of sharing a tweet from another twitter user and drawing your own 
followers attention to it. Think of it as you sharing somebody else’s content. Use the ‘Two arrow’ 
button to retweet. 

6. HASHTAGS 
Hashtags (written with a # symbol) are short codes used to help keep 
information on similar topics together on Twitter. You can add a hashtag to any tweet just by 
using the # symbol followed by the word. Hashtags are often used during conferences to allow 
everyone attending that event to discuss it e.g. #BSR19. 

7. LIKES 
If you see a tweet which interests you and which you’d like to come back to later, you can ‘like’ it 
and it will be stored for you to return to. To like a tweet, click the heart icon below the tweet (it’s 
next to the ‘retweet’ button). It will turn red once you’ve liked the tweet. 

8. EMBEDDING LINKS INTO YOUR TWEETS 
URLs are web addresses to online web pages. Sometimes, you may want your tweet to link to 
something online (e.g. an article you’ve published). You can paste a link into a tweet, or use sites 
such as bit.ly to shorten the link, and track how many clicks your link has received. 

9. SCHEDULE YOUR TWEETS 
Use platforms like Tweetdeck to schedule tweets to publish on certain days and times. This is 
useful when planning your social media strategy. 

10. REMEMBER, TWITTER IS A SOCIAL NETWORK! 
Remember to engage in conversation, listen to your audience, and respond appropriately. It’s 
not a platform just for publicising yourself, your organisation or your product. 


