A WEEK TO TWEET
PART 1: SETTING UP AN ACCOUNT
A week to tweet is a unique online, self-paced course delivered in partnership with
EULAR Young PARE. We hope that after working your way through the material; you
will feel more confident in using Twitter – it’s not as scary as it looks! During part 1,
you will learn how to create a Twitter account and how set up your profile.

While the examples shared during this course will relate to rheumatic and
musculoskeletal diseases, the principles can be applied to all health conditions, and
indeed to situations outside of healthcare and research.
Please note: If you already have a Twitter profile, you do not need to create a new
one. Simply login to your existing account and go to Step 2 below. You can still use
the information below to add additional content to your Twitter profile.
Step 1: Set-up your account
1) Launch your web browser (e.g. Google Chrome, Firefox, Safari, or Internet
Explorer) and go to the Twitter website: http://www.twitter.com.
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2) Enter your full name, an email address and a password. Then, click Sign-up.
3) If you have a mobile phone, please type in your mobile phone number, selecting
the appropriate country from the dropdown list. Otherwise, click Skip.

4) On the next page, you will be asked to choose a username. This will be used to
identify you on Twitter and is also known as your handle. This is identified by the
@ symbol, for example, EULAR Young PARE’s handle is @EULARYoungPARE. It is
advisable to choose a username that includes a version of your first name, last
name or both. If you are setting up an account for your organisation, the
username should reflect the name of the organisation. By doing this, you will
make it easier for other people to find you. You can also use underscores in the
username too, for example, @EULAR_org.
5) Then click Create my account.
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6) Next, Twitter will ask you to select some of your interests by selecting the text
boxes shown – you can select as many as you want! There’s also a box for you to
type in where you can find additional interests, for example health. After
selecting the interests, click continue.

7) You’ll then be asked whether you want to find friends on Twitter, by linking your
Gmail or Outlook email account(s). If you wish to do so, click on the respective
box and select Import contacts. If not, click no thanks.
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8) Twitter will now ask for you to find people or organisations to follow. We’ll cover
this in more detail in part 2. However, feel free to follow some of Twitters
suggestions now if you feel they are appropriate to you. Twitter will ask you to
follow at least six people before you can continue to the next step, so here are
some suggestions to get you started:
EULAR: @eular_org
EULAR Young PARE: @EULARYoungPARE
EMEUNET: @EMEUNET
World Arthritis Day: @ArthritisDay
EULAR Congress: @EULAR_Press
Annals of the Rheumatic Diseases: @ARD_BMJ
European Patients’ Forum: @eupatientsforum
Then click Follow 6 & continue. Please note: the number may be different
depending on how many other accounts you have followed.
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9) Decide whether you want to receive notifications in your web browser when you
aren’t directly on Twitter’s website. Click Turn on notifications to do just that, or
click Not now to do it later.
10) You then see your Twitter timeline – which will become more populated over
time as you follow more people and see what they are saying.

11) Don’t forgot to confirm your email address, as you won’t be able to access all of
Twitter’s features until you do so. You should have received an email very shortly
after you registered.
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Step 2: Create your profile
It is important to add as much appropriate information to your profile as possible.
Remember, you will be connecting with people around the world. They will want to
know a little bit about you, so that they know what you will be tweeting about. Here
are some simple tips to get you started.
1)

First, go to your profile by clicking your name next to the square box with the
camera icon. You will then see your empty profile.

2) Upload a profile picture. It is important to choose a clear photo for your Twitter
profile that will be recognisable to other people, as well as eye catching. If you
are setting up a Twitter account for an organisation, a distinguishable logo can be
used here. Don’t leave your profile picture as the default Twitter image – this
doesn’t draw attention to your Twitter account and suggests you are not a
regular user.
To upload your picture, click on the camera icon and then click on upload photo.
You’ll need to find a suitable photograph or logo to use. You’ll then be able to
position and size your photo, before clicking apply.
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3) Add a header photo. This is not essential, but a header photo (sometimes called a
background or banner) can add a personal or professional touch to your Twitter
account. Make sure the background doesn’t clash with your profile picture and
any text on the header photo (if applicable) isn’t hidden.
If you’re stuck for ideas, look at some of other Twitter accounts for ideas. A good
website which can help you to design your header photo is Canva. Here’s EULAR
Young PARE’s header, for inspiration!

4) Add your real name (especially if you are using Twitter in a professional
capacity). This will appear on your profile. If you use Twitter to represent an
organisation, programme or group, then the ‘full’ version of its title would be
something to add here. If you a representing an organisation, it is important that
you have received the appropriate authorisation to do so before setting up an
account.
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5) Add a Bio. Here, you can write a few sentences (160 characters) to summarise
who you are and what you might be tweeting about. This will encourage people
to follow you. Again, try not to leave this section blank as it doesn’t let followers
know who you are or what your tweets might be about. You can use this section
to simply say where you are and what you do, if you don’t want to provide too
much detail. For example…

EULAR Young PARE are a working group of the @eular_org Standing Committee
of PARE, working to improve the lives of young people with musculoskeletal
diseases.
6) Add a location (or an institution or other affiliation). Again, you may have
followers from anywhere in the world, so this gives potential followers more
information about where you live in the world, or which
centre/hospital/university you are affiliated with. You can also type ‘Global’ if you
work internationally.
7) Add a website link. This could be to a personal website (blog, research profile,
LinkedIn or Facebook), or for organisations, your official website or other social
media account. This allows you to provide more information about yourself, since
the Bio limits what you can say. This will enable visitors to engage with you
and/or your organisation.
8) Select your theme colour. The standard colour is Twitter’s pale blue (#0084b4).
You can change this by selecting one of their optional colours, or by typing in a
hex code for the colour of choice – this may be to choose your favourite colour,
or one linked to your organisation. There’s a link to a good website here which
will help you identify the hex code for your chosen colour. Alternatively, refer to
your organisation’s branding guidelines.
9) If you wish, add in your birthday. When you go on Twitter on your birthday, the
screen will be filled with balloons! You may also wish to use this box to list the
date when your organisation was founded. If not, you can leave this box blank.
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10) Once you’re happy with your profile, click Save changes. You’re now ready for
Part 2!
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